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Abstract 
The purpose of this research is to analysis and design of electronic marketing at PT. Prima 
Bersama in order to expand the marketing reach, the method of this study was to conduct a 
survey and interviews with the methodology of the Model SOSTAC, the findings of this study 
is to design an e-marketing to improve marketing and attract new customers and retain old 
customers, advice in the future is to develop a website e-marketing , update the website and 
add other features. (A) 
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Abstrak 
Tujuanpenelitianiniadalahuntukanalisisdanperancanganpemasaranelektronikpada PT. Prima 
Bersamadalamrangkamemperluasjangkauanpemasaran, 
metodepenelitianiniadalahuntukmelakukansurveidanwawancaradenganmetodologi Model 
SOSTAC, temuanpenelitianiniadalahmerancang e-marketing 
untukmeningkatkanpemasarandanmenarikkonsumenbarusertamempertahankankonsumen 
lama, saran kedepanadalahmengembangkan website e-marketing, mengupdate website 
danmenambahkanfitur yang lain.(A) 
kata kunci:E-marketing, SOSTAC, Relationship(A) 
 
